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2. Introduction 
 

Education is the most important factor for the generation of entrepreneurs.1 Education 

can facilitate the competences that empower young people to create value – for their 

own life as well as for the society. Therefore, education in entrepreneurship creates 

innovation, jobs and growth.  

No wonder that education in entrepreneurship is given higher and higher priority by 

governments, educational institutions and students. EU, governments and organizations 

presents strategies and recommendations for the development of entrepreneurship 

education. More and more schools and universities have the ambition to develop the 

organization into an entrepreneurial institution. And many students now go for an 

entrepreneurial education as the platform for a successful career.  

Several organizations such as SPACE and the EUROent partners support their members 

in the integration of entrepreneurship into their programs. And they have taken the 

initiative for this “Survey of Entrepreneurship in Education in Europe” in order to get a 

picture of the state of play among their members. The purpose is to get a template for 

the best support for the members, e.g. research, publications, seminars and training.  

The initiative for the survey was taken by SPACE’s Entrepreneurship Committee, but the 

final survey and the report is a joint project of SPACE, and the partners in the EU project, 

European House of Entrepreneurs. It was found that the design and questionnaire for the 

EU “Survey of Entrepreneurship in Higher Education in Europe, 20082 - in a shorter 

version – would be an appropriate frame of reference for the survey.  

We thank members of the EFVET organisation - European Forum of Technical and 

Vocational Education and Training in Europe - for supporting the survey.The study was 

carried out by a team at Tietgen Competence Center, Malin Burstroem and Tudor Costel 

Cioltea , supported by the staff of the organizations involved. The results were presented 

at the SPACE conference in Mikkeli in May 2012 and the report will be sent to all who 

have answered the questionnaire as well as the European Commission. The survey will 

also be accessible on relevant websites as the SPACE website www.space-eu.info and the 

EUROent partner’s websites www.euroent.eu 

May 2012, The European House of Entrepreneurs 

                                                           
1
 Coduras Martinez, et al., 2011: 9 

2
 We thank the EC – DG for Education & Culture for the permission 
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3. Executive summary 
 

This report is based on the survey conducted under the project European House of 

Entrepreneurs in collaboration with SPACE and having permission from EC – DG for 

Education & Culture to use the questionnaire of the EU-“Survey of Entrepreneurship in 

Higher Education in Europe-2008” in a shorter version. 

This survey revealed that over 70 per cent of respondent EIs are providing education and 

training of entrepreneurship. In some networks, 100 % of the members are providing 

entrepreneurship education. SPACE network alone has an entrepreneurship provision of 

92 per cent. This is an encouraging fact and a good reference for other EIs to step up the 

development and provision of education in entrepreneurship. 

The findings reveal that at the strategic level, all the institutions involved in the survey 

have entrepreneurship goals and act towards reaching them. The most common goal is 

“to foster entrepreneurial behaviours, skills and mindsets” and there is a high desire of 

embedding the entrepreneurship education across all disciplines. More than half of the 

institutions support their goals with internal policies in writing. Members of the SPACE 

network reached a remarkable 63 percentage of having policies/action plans in writing for 

the entrepreneurship education. 

Institutional infrastructure has an important role in the development and the quality of 

entrepreneurship provision. The findings reveal that 35 per cent of EIs have a 

department dedicated for entrepreneurship.The mentoring and coaching related to the 

start-ups is being made in incubator facilities. Across the EIs, 40% of them offer 

incubator facilities to facilitate the creation of real businesses.  

The teaching and learning section reveals that 70% of entrepreneurship courses offered 

by the EIs are a mix of both FOR and ABOUT entrepreneurship, so students can get a 

broad understanding of entrepreneurship. These results are considerably different when 

compared with the EU survey results from 2008, when 26% of the courses offered by 

HEIs were ABOUT entrepreneurship, 41% FOR entrepreneurship and 33% were a mix of 

the above. The integration of courses across curriculum have a share of 42% of mix 

between courses integrated in the existing curriculum and specialised courses. 

Institutions that have participated in the survey are very active in offering extracurricular 

activities .The most common activities are company visits, business plan/venture capital 

competitions and seminars/workshops.   

The development of the quality in entrepreneurship provision is close related to the 

possibilities offered to lecturers/academic staff to improve their skills. More than 40 per 
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cent of the institutions are offering training/coaching inside and outside the institution 

while 27 per cent offer the possibility of getting practical entrepreneurial experience 

through corporate exchange programs. Educational Institutions are offering 

lecturers/academic staff very few possibilities to improve their skills. The 

entrepreneurship education requires experienced staff so there is a huge need for EIs to 

provide more training/coaching and exchange programs. 

On the other hand, an impressive number of interviewed EIs have entrepreneurship 

lecturers that have their own experience as entrepreneurs. This can only be positive, 

while students are always looking real experiences. 

Accreditation of the courses is a must for EIs in order to attract students. The findings 

show that only 46 per cent of the interviewed institutions offer the possibility of having 

the courses credited. 

At the same time, the results of the survey show that Educational Institutions on the way 

to become entrepreneurial encounter some barriers in providing entrepreneurship. The 

most common is not enough funding to support entrepreneurship education and lack of 

skilled lecturers and academic staff. Investment in entrepreneurship within EIs should be 

a high priority in order to create growth and sustainability in Europe’s economy. The 

barriers that have been mentioned by only a few of the participants (less than 10%) are 

“no support from the top management” and “lack of good quality entrepreneurship 

material”. This could mean that entrepreneurship education and support with good 

educational materials are given high importance by the top management. While the 

support from the top management is high, it is not present in the plans for financial 

support. EIs still encounter problems in supporting financially the development of change 

agents and training for lecturers involved in entrepreneurship provision.    

When compared with the EU level in 2008, these facts follow the same pattern, the 

findings of 2008 Survey show that only 7% mentioned these barriers. Educational 

Institutions are on the right path when considering the future development of 

entrepreneurship education.   

The report provides recommendations that could be implemented by EIs in order to 

improve the actual integration of entrepreneurship in education and training. 

 Policies on entrepreneurship education should be created where they are not 

available. 

 Attraction of external funds by building up valuable projects should be a major 

focus since the provision of entrepreneurship is affected by the low level of 

funding available.   
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 The possibility of accreditation of entrepreneurship courses should increase. 

 The number of degree(s) in entrepreneurship should be given higher importance 

at all levels and the huge need for Ph.D/MBA degrees in entrepreneurship should 

be fulfilled. 

  EIs should offer more possibilities for the staff involved in the entrepreneurship 

provision to improve their skills. 

 The number of lecturers/academic staff that provide entrepreneurial education 

and training should increase since this is a major barrier for most of the EIs. 

 Entrepreneurship departments and incubator facilities should be built where they 

are not present. 

3.1 Key facts (overall) 
 90 HEIs from 280 selected European High Educational Institutions responded to 

the survey, which gives a 32% answer rate. 

 91% of responding HEIs are offering in-curricular or extra-curricular activities 

focusing on the development of entrepreneurial behaviour, skills and mindsets. 

 Of these, 46% are offering courses that can be credited to students’ degrees 

regardless of faculty/discipline they are connected. 

 83% of the lecturers and staff involved in entrepreneurship activities have their 

own experience as entrepreneurs. 

 Main extracurricular activities offered are seminars/workshops (55%), business 

plan/venture capital competitions (53%) and company visits (53%). 

3.2 Key facts for SPACE network 
 The survey has been sent to 71 SPACE members. From those, 32 members 

answered the questionnaire. (45% response rate, while response rate in the EU 

survey in 2008 was 24.5%). 

 92% of participants offer entrepreneurship education and training. 

 Of these, 43% are offering courses that can be credited to students’ degree 

regardless of faculty/discipline they are connected. 

 75% of the lecturers involved in entrepreneurship provision have their own 

experience as entrepreneurs. 

 Main extracurricular activities offered are seminars/workshops (82%), business 

plan/venture capital competitions (75%) and company visits (68%). 

3.3 Response rates in surveys 
Of the 2,899 HEIs invited, 664 institutions have responded to the invitation. Thus, the 

response rate is 24.5 percent, which the consortium consider as satisfying, taking into 

consideration that 1) the invitation was sent to a very broad spectrum of institutions; 2) 

there are many evaluation and monitoring activities going on around Europe, meaning 
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the institutions get a lot of questionnaires; 3) that the point of entry was the 

president/rector; and 4) that the questionnaire was rather long, and not easily filled in, if 

it was to be completed fully.3 

When compared with the EU Survey, the response rate within SPACE network is 

considerably higher, 45 per cent. This could be due to the fact that the communication 

inside of a network is more efficient; also, knowing that the future actions will be based 

on these answers could be an indicator for a higher response rate. 

3.4 Objectives 
This reports the results of the recent survey undertaken by the “European House of 

Entrepreneurs” based on a survey created by the EU Commission-survey on 

entrepreneurship in higher education in Europe. 

3.5 Approach 
The survey aimed to establish an overview of institutions’ entrepreneurship activities, 

strategies, institutional infrastructure of EIs, teaching methods and support of the staff 

involved in entrepreneurship education. 

3.6 Results 
The results provide a strong foundation of entrepreneurship education provision by the 

participating institutions and highlight the connections between intra-curricular and 

extra-curricular activities supported by the teaching methods and strategies. 

3.7 Value 
The timing of the survey is very important as there will be an online educational 

platform4, where students will have access to six online courses based on 

entrepreneurship. Students will have to hand in individual assignments which will be 

assessed by teachers involved in the project. The results of this survey could form the 

basis of future research on entrepreneurship provision in partners’ institutions. It is also 

important to mention that the project will end in 30th September 2012 and the results of 

the survey can offer a strong point of departure for future strategies regarding 

development, resourcing and sustainability of the project and entrepreneurial education. 

 

 

 

                                                           
3
 NIRAS Consultants,2008:51 

4
 www.house-entrepreneur.eu 
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4. Problem statement 
 

This report is part of the “European House of Entrepreneurs” project. The report is based 

on a survey which has been developed using the EU survey framework undertaken in 

2008. 

The main purpose of the survey is to obtain an overview of the state of entrepreneurship 

education in the European Education Institutions (EIs).These institutions are members of 

the SPACE, EAL Erasmus network, EfVET, VET programmes NIBS, APRE and FFE-Young 

Enterprise Denmark. 

It aims to answer the following questions: 

• What is the actual state of entrepreneurship education in the European 

Education Institutions, members of the mentioned networks? 

      To which extent have the institutions integrated entrepreneurship into            

     education and training? 

      How are the EIs supporting the lecturers/academic staff for a better       

     development of entrepreneurship education? 

• What are the main barriers in implementing entrepreneurship related activities    

into education and training? 

• What are the measures that can be taken in order to improve the actual state?  

Not every HEI responded to all 48 questions in the survey. However, the response rates 

were sufficiently high for a satisfactory degree of confidence in the results. 

4.1 Note 
It is generally not possible to answer “I don’t know” in the questionnaire because it is 

important that we get answers to all of the questions. So please give us the best 

estimate, e.g. by asking your colleagues.5 

In the original survey created by EU commission it was not possible to answer “I don’t 

know”. The committee decided to change that and to introduce the option “I don’t know” 

due to the fact that questions have a high degree of complexity and the one who answer 

should not feel any pressure and tick one option just because there is no escape solution.  

 

 

                                                           
5
 NIRAS consultants,2008:Introduction to the survey 
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4.2 Definition 
Entrepreneurship education was defined following the definition used in the European 

Union’s survey on entrepreneurship in higher education in Europe. 

In this survey entrepreneurship education is broadly defined where the entrepreneurship 

education activities aim to foster entrepreneurial mindsets, attitudes and skills and cover 

a range of aspects such as idea generation, start-up, growth and innovation. Hence, the 

entrepreneurship is not solely seen as starting up ventures.6   

5. Methodology of the survey 
 

This chapter outlines the methodology of the survey and explains the choices the 

committee has made in order to get a clear picture of the state of play in 

entrepreneurship education in the selected European Educational Institutions (EIs).  

The persons involved in the committee were Regitze Sparre Kristensen-Secretary General 

at SPACE, Martin Lauth-Head of Entrepreneurship Committee, Malin Burstroem-Master 

Degree in Communication student and Tudor Cioltea-Marketing Management student and 

intern at SPACE. 

Due to the short timeframe, this study is based only on quantitative data. The survey has 

been developed following the design and questionnaire for the EU “Survey of 

Entrepreneurship in Education in Europe”. The original survey was based on six 

dimensions: strategy, resources, institutional infrastructure, outreach, learning process 

and development.  

Following these dimensions and inspired by the structure of the follow up report 

conducted in 2010 by National Council for Graduate Entrepreneurship-Institute for Small 

Business & Entrepreneurship7, England, the committee found appropriate to use only four 

dimensions, mentioned below. The committee is grateful for their support. 

There were four main dimensions underlying behind the framework which helped our 

analysis in being structured and comprehensive. 

Strategy − how and if the institutions embed entrepreneurship in the overall strategy 

Institutional infrastructures − the structures that the institutions establish to support 

entrepreneurship education 

                                                           
6
 NIRAS consultants,2008:Introduction to the survey 

7
 The 2010 Survey of Enterprise and Entrepreneurship in Higher Education,England 
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Teaching and learning − the entrepreneurial learning opportunities offered by the 

institutions 

Development − how the institutions ensure a sufficient quality in their entrepreneurship 

education through evaluation and the development of the human resources engaged in 

the entrepreneurship education8 

The purpose of the survey was to get a picture of entrepreneurship education in the 

selected educational institutions across the networks they are members of. 

5.1 Data collection 
In order to collect the data, the first step was to create a database with the name of the 

institutions and contact persons. The networks whom members have been involved are 

SPACE, Lillebælt Academy Erasmus partners, EfVET, VET programmes members, NIBS 

and FFE-Young Enterpise Denmark. 

Note: Not all the participants in the survey are High Educational Institutions. The 

purpose of including them was to have an overview over the entrepreneurship education 

in institutions that provide lower degrees than Bachelor. 

The lists with the institutions were available for every network. The next task was to add 

them to the database.  

There have been a total of 311 contacts and 280 educational institutions. Some 

institutions had more than a contact person and after the screening process there were 

280 contacts for 280 Educational institutions.  

5.2 The questionnaire 
A shorter version of the EU questionnaire has been found to be appropriate to use. In the 

EU questionnaire there was no possibility to answer “I don’t know”. The committee found 

it appropriate to use this option due to the complexity of the questions and not willing to 

create a “no way out” for the respondents. 

The committee conducted a pilot test in which have been involved 8 participants. Their 

comments were positive and the suggestions provided were used to adjust the 

questionnaire and reach a final form. 

5.3 Conducting the survey  
The survey has been undertaken as an internet based survey using the Tric Trac 

software. The selected participants received an e-mail invitation to participate in the 

survey, an introduction to the background of the survey and links to the survey webpage. 

                                                           
8
 NIRAS consultants,2008:45 
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The launch and the follow –up procedures are listed in the schedule below: 

1st launch 17th February- Deadline 29th February 

1st reminder 29th February-Deadline 9th March 

2nd reminder 9th March-Deadline 16th March 

3rd reminder, Personal e-mails 16th March-Deadline 29th March 

Closing date 29th March 

Fig.1.0 

6. Description of networks involved in the survey 
 

6.1 SPACE-European Network for Business Studies and Languages 
SPACE is organized as an educational network which aims to develop a spirit for quality 

in teaching and commitment for research. 

Members of the SPACE network are offering awards at least to the level of a bachelor 

degree in Business Studies, Management, Languages, Hospitality and Tourism, European 

Studies and Intercultural Communication. 

The SPACE network has conducted this survey due to the fact that entrepreneurship is a 

major focus and seen from a macro-economical perspective, it can make the European 

economy much more competitive on the global market. The results will form the basis for 

the higher priority of entrepreneurship education.  

“Since SPACE was founded in Lille (FR) in 1989, the network has been growing to reach a 

membership of about 90 HEI in 30 countries from both the 'old' and emerging new 

Europe. The network has changed and the nature of our collaboration has a greater 

emphasis on Business (in its many forms), Language and Intercultural Communication, 

Hospitality & Tourism Management. Further we concentrate on Bachelors and Masters 

Education as our basis for membership.”9 

 

 

 

 

                                                           
9
 www.space-eu.info1 
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We are   

 a network of higher education institutions that are operational in the European 

Educational Area and the European Research Area;    

 a multicultural, pluralistic and forward looking organisation that strives for 

educational aims on the basis of equality of gender, thoughts and opinions;  

 a dynamic association of inspired educationalists that wants to efficiently 

cooperate in order to achieve the goals we have set to ourselves and the 

educational world.  

We feel it our duty  

 to increase the professional skills of students in higher education, and those who 

aspire to it through lifelong learning;  

 to stimulate the language and intercultural awareness of those learners for whom 

we are the intermediaries;  

 to further the employment prospects of the same learners by helping them 

develop their skills and competencies;       

 to enhance the professional skills of staff at partner institutions by sharing with 

each other innovative ideas and examples of good practice;     

 to encourage applied research in all professional higher education institutions, 

along the lines of the Bologna agreement;    

 to grow as a network so as to become more representative by expansion in 

existing member countries and getting ourselves involved in new European 

markets, and also in non-European markets for institutions which endorse our 

mission statement and constitute an added value for our European network;  

 

 to facilitate the implementation of the Bologna process in our member institutions 

by informing our members of the ongoing processes on Bachelor and Master’s 

level, and on the Short Cycle programmes within the First Cycle, thus stating that 

our network is offering undergraduate degrees (Bachelor level), completed by 

graduate and postgraduate degrees (Master’s level);  

 

 to promote the idea of a common European heritage and future through the study 

of the European integration process;  

 

 to build bridges with the business community in order to enable SPACE members 

to provide to their students an effective and industry-relevant education, as well 

as help schools enhance their reach and impact on a number of key stakeholders.  
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In order to reach our goals we aim at 

 developing educational programmes which maintain a high degree of quality 

across the range of partner institutions;  

 adopting a flexible and online approach to programme provision across our 

network members;  

 encouraging the exchange of students to develop an awareness of other cultures 

and values;    

 encouraging the exchange of staff of partners as a means for staff development 

and for creation of awareness of different academic cultures;    

 sharing expertise and know-how in various disciplines, in project work and other 

joint initiatives;  

 developing in the affiliated institutions a spirit for quality in teaching and a sense 

for research;  

 making education more accessible to all, including underprivileged groups by 

lowering the thresholds to higher education via the recognition of experiential 

learning;  

 facilitating the bridging of the gap between higher education institutions and the 

business community and key stakeholders.”10 

 

6.2 European House of Entrepreneurs 
European House of Entrepreneurs is a two year project, funded through the European 

Union’s Lifelong Learning Programme under the Leonardo Transfer of Innovation 

programme. 

The project started in October 2010 and it will end 30th September 2012.There are nine 

international partners that are part of this project. 

The objectives of the European House of Entrepreneurs are clear and practice oriented. 

 Development of a product that will identify, train and support young 

entrepreneurs 

 Efficient methods for networking focused on international business 

 To connect the study environment with the business environment 

“Europe needs entrepreneurs! In the foot path of the financial crisis there will be a great 

need for people ready to take off towards self employment, well prepared to develop 

their business idea in a strategic and confident way. Many young have great ideas that 

                                                           
10

 www.space-eu.info2 
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could be developed into new enterprises. It is however, for many, a huge step to take to 

become self employed and seldom do these people find out the strength of their ideas. It 

might also be so that the person that has the idea is NOT the person that is best suited 

to run an enterprise. The European Commission’s Green Paper on Entrepreneurship 

clearly stresses the importance on strategic activities to stimulate entrepreneurship and 

encourage young people to run their own business based on their own or someone else 

idea. In the green paper the commission also points out that entrepreneurship not only is 

the driver for job creation, competitiveness and growth but also a vehicle for personal 

development and can help resolve social issues. 

The objective of this project is to develop a product "The European House of 

Entrepreneurs" that will identify, train and support young entrepreneurs and to prepare 

efficient methods for networking focused on international business. The final product, the 

European House of Entrepreneurs, will encourage pragmatic and practical training, 

simulations, role plays and sharp projects defined by enterprises. In the project we will 

prepare for example matchmaking methods, business databases, refined consultation in 

how to run an enterprise and personality mapping in order to guide the students either to 

develop their idea or create a cluster with someone else that could complement him/her 

for best possible starting point. 

The "European House of Entrepreneurs” will also offer a series of tutorials based on best 

practices from the participating countries. One tutorial will consider CSR which will be 

essential for all new entrepreneurs in the future. This secures that the horizontal issues 

are covered. Analyses will be carried out in order to find out what kind of support 

company owners in the participating countries would have benefited from. The project 

will result in a product called "European House of Entrepreneurs" that educational 

institutions can use if they chose to work according to the new method. The level of the 

final product will be based on the EQF framework. We will, of course, survey how every 

country takes care of students with business ideas and create this concept into a 

European one, focused on trade within the Union and not only on a national level. 

European House of Entrepreneurs will use conventional, well tried methods as well as 

unconventional, innovative methods that will be tested in a pilot group. The project will 

contribute to the goals of the Lisbon strategy that EU should be the most competitive and 

dynamic knowledge based economy in the world in the year 2010, built on social security 

and sustainable development.”11 

 

                                                           
11

 www.euroent.eu 
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The EUROent partners are listed as follows: 

 Aspero Kompetens AB SWEDEN (www.asperokompetens.se) 

 Ankara Milli Egitim Mudurlugu (ankara.meb.gov.tr) 

 Bulgarian Development Agency (www.bg-da.eu) 

 Emerald Marketing (www.emeraldmarketing.com) 

 IRP Institute for entrepreneurship research (www.tovarnapodjemov.org) 

 Plantijn Hogeschool van de Provincie Antwerpen (www.plantijn.be) 

 Space European Network for Business Studies and Languages (www.space-

eu.info) 

 The Interreg Consult KFT (info@interreg-consultant.com) 

 Tczew Municipality (www.tczew.pl) 

 

6.3 European Forum of Technical and Vocational Education and Training 

(EfVET) 
EfVET is a unique European-wide professional association which has been created by and 

for providers of technical and vocational education and training (TVET) in all European 

countries.  

Mission. 

 Promote quality and innovation in Technical and Vocational Education and Training 

throughout Europe.  

 Develop collaboration, mutual co-operation and sharing of good practice. 

 Give colleges a platform of influence in European TVET policy. 

 Provide a transnational framework to support all co-operative actions aimed at 

enhancing and improving technical and vocational education and training. 

EfVET has a key role in representing its members and contributing to EC policy debate on 

behalf of the VET sector  

EfVET is involved in the process of Lifelong Learning via EUCIS (European Civil Society 

Platform for Lifelong Learning)12 

 

 

                                                           
12

 www.efvet.org 
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6.4 Danish Foundation for Entrepreneurship-Young Enterprise 
The objectives for the Danish Foundation for Entrepreneurship - Young Enterprise (FFE-

YE) are to ensure that more students on every education level are introduced to - and 

participate in - entrepreneurship education, thus ensuring the integration of 

entrepreneurship in the Danish education system. 

Entrepreneurship can be taught. That is the cornerstone of FFE-YE. The constant 

development of activities and methods to implement entrepreneurship are numerous, 

which ensures that Denmark can increase the development of viable entrepreneurs in the 

future. 

The Danish Foundation for Entrepreneurship - Young Enterprise covers all education 

levels to ensure the progression of entrepreneurship education from primary school 

education to higher education, i.e. more than one million students and their educators.13 

6.5 NIBS Network 
"Furthering education by uniting Business Schools around the world through shared 

ideals and resources" 

The Network of International Business Schools (NIBS) is a group of business schools from 

around the world which believe that the internationalization of business and the 

globalization of the economy are essential elements in the evolution of managerial 

practices.  

NIBS members believe that higher education and training must integrate a strong 

international dimension, including the practice of foreign languages, the study of 

comparative management techniques and the experience of working and studying 

abroad.  

They also believe that cooperation between educational institutions in different countries 

contributes to a better understanding between nations by furthering awareness and 

knowledge of other cultures and social practices.  

Members of NIBS recognize each others' qualifications, have a common goal of 

collaboration, and encourage participation in the following:  

 Student exchanges/interactions  

 Faculty exchanges/interactions  

 Exchanges of ideas for teaching programs  

 Joint teaching and research programs 

                                                           
13
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Membership in NIBS entitles an institution to participate case competitions and 

conferences.14 

6.6 APRE-Agency for the Promotion of European Research 
APRE provides information, training and assistance on research and technological 

development programmes of the European Union. Established in 1990, APRE represents 

a vast interest group of organisations and companies which are active in research and 

technological innovation in Italy. These organisations adhere to APRE in the role of 

contributing and ordinary members.  

APRE has its head office situated in Rome as well as regional help desks that form a 

network throughout the national territory. In Europe, APRE has sound contacts with 

organisms that carry out similar roles within their respective countries. In particular APRE 

is part of the National Contact Point and Innovation Relay Centre networks. 

APRE carries out its activities according to a quality system drawn up in accordance with 

the UNI-EN-ISO-9002 and UNI-EN-ISO-9001 regulations and certified by CISQ CERT.15 

                                                           
14

 www.nibsnet.net 
15

 www.gendera.eu; www.apre.it 
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7. Findings 
 

Institution’s type of specialisation 

 

Most of the Educational Institutions (EIs) that took part in the survey are 

multidisciplinary EIs. The highest share of specialisation is “social science, business and 

law” .Since the integration of entrepreneurship education and training across all 

disciplines is a high priority, the findings will offer an interesting perspective over the 

state of play. 

Note: Not all the Educational Institutions (EIs) that participated in the survey are High 

Educational Institutions (HEIs).Institutions that offer vocational educational training (VET 

programmes) have been also included.  

The working committee found it interesting to analyse the entrepreneurship provision in 

the Educational Institutions where disciplines other than social sciences, business and law 

are offered. 

The other offered disciplines are mentioned below: 

 Education 

 Humanities and arts 

 Science 

 Engineering, manufacturing and construction  

 Agriculture 

42%

26%

70%

18%

46%

21%

36%

29%

8%

Education

Humanities and arts

Social science, business and law

Science

Engineering, manufacturing and construction

Agriculture

Health and welfare

Service

Other, please specify:

Type(s) of specialisation within EIs

Fig.1.1 n=90 
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 Health and welfare 

 Service 

On an average, 32% of the Educational Institutions that are offering disciplines other 

than social science, business and law, are providing entrepreneurship education and 

training within those disciplines. This could mean that EIs are focusing on the 

development of entrepreneurship provision across all disciplines so students have greater 

chances to take to self-employment by starting new businesses in the area of their study 

subjects or to provide innovation and new approaches into existing businesses through 

intrapreneurship.    

 

7.1 Entrepreneurship provision experience 
For how many years (including the present academic year) has your institution been 

involved in entrepreneurship education? 

Less than 1 year 0% 

Between 1 and 5 years 38% 

Between 6 and 10 years 24% 

Between 11 and 15 years 13% 

More than 15 years 25% 

Fig.1.2 n=82 

The fig.1.2 shows that most of the interviewed institutions, specifically 38%, have been 

involved in entrepreneurship education between 1 and 5 years. This means that they are 

in the emergent phase of the process.  

On the other hand, there are institutions where entrepreneurship education has been 

implemented between 6 and 10 years ago and most significant, 25% of the respondents 

provide entrepreneurship education for more than 15 years, this  could mean that 

activities and process are well implemented and those institutions could provide and 

share their experience. They could also play an important role as consultants to the 

emergent programmes. 

7.2 Size of institutions 
The survey was sent out to 280 selected European High Education Institutions.          

Entrepreneurship provision related to the number of students enrolled at these 

institutions, both part-time and full-time is represented in the fig.1.3. 
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Number of students Percentage from total 

population 

Entrepreneurship 

provision 

in-curricular and 

extra-curricular 

1-1.000 25% 75% 

1.001-2.500 9% 80% 

2.501-5.000 27% 100% 

5.001-10.000 22% 92% 

Above 10.000 17% 100% 

Fig.1.3  

From the table, one can see that small institutions (1-1.000 students) and medium size 

institutions (2.501-5.000 students) represent the biggest percentage of the participants. 

Regarding entrepreneurship provision, both in curricular and extra-curricular activities, 

the medium and the large size institutions (above 10.000 students) scored a 100% .This 

means that process and new approaches are easy to implement in these institutions 

comparing to the small ones, where the entrepreneurship provision percentage reached 

only 75%.   

7.3 Study level 
Study level representation of the participants in the survey and entrepreneurship 

provision related to it. 

Study level Entrepreneurship provision 

VET programme 70% yes 

Levels below Bachelor degree 80% yes 

Undergraduate/Bachelor (including 

professionally oriented Bachelor) 

100% yes 

Graduate/Master 92% yes 

Postgraduate/Ph.D/Doctorate 100% yes 

 

Regarding the study level and the connection with entrepreneurship related activities, 

institutions which offer a minimum Bachelor degree have a share of 100% in 

entrepreneurship provision. This means that entrepreneurship education became an 

important subject and since it is a growing trend and society promotes it to the benefit of 

the economy, can only be encouraging for the VET institutions and those who provide 

education under the Bachelor degree. The percentage of VET programmes who provide 

entrepreneurship education is low when compared with the Bachelor programmes and 

Fig.1.4 
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this could be related to the institutional infrastructures and the possibilities to provide 

training in entrepreneurship. 

Entrepreneurship provision related to the international organizations in which 

participants are members. 

International networks Entrepreneurship provision 

SPACE 92% yes 

EfVET 76% yes 

Other: EAL Erasmus Partners 

           FFE-Young Enterprise Denmark 

           NIBS 

           APRE 

        

100% yes 

Fig.1.5 

Regarding the international networks in which participants are members, participants 

who are part of other networks than SPACE and EFVET have a share of 100% in 

entrepreneurship education provision.  

SPACE network share of entrepreneurship provision is 92% and it is clear that last few 

years efforts in implementing entrepreneurship education have been very successful. 

The survey contained a question which aimed to offer a view over the actual process 

related to entrepreneurship education. On a general level, the findings are listed below: 

 

88%

29%

32%

27%

75%

20%

6%

Have in-house development of entrepreneurship 
teaching curriculum and/or teaching methods?

Import entrepreneurship teaching curricula and/or 
teaching methods from other HEIs?

Have a formalised national exchange of good 
practice in entrepreneurship education?

Have a formalised international exchange of good 
practice in entrepreneurship education?

Include entrepreneurs/practitioners in the 
development of entrepreneurship teaching …

Have a Curricula Development Fund dedicated to 
entrepreneurship curriculum?

None applies

Does your institution at the present time...

Fig. 1.6 n=81 
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The findings reveal that very few EIs, only 20 per cent, have a fund dedicated to 

entrepreneurship curricula development. This could be related to the low level of funds 

that EIs have for development at a general level. Another interesting finding is that the 

cooperation between EIs regarding the exchange of good practice is also mentioned by 

only few respondents, 32%.Most of the EIs, 75% are using entrepreneurs/practitioners in 

the development of entrepreneurship teaching. It is very encouraging to see that EIs 

make use of persons that are directly involved in the business environment and their 

expertise can only be valuable. 

When taking the findings from the SPACE network apart, one can say that SPACE 

members are making better use of the good practice exchange at national level, 

specifically 38% of the SPACE members mentioned they have a formalised national 

exchange of good practice. Comparing the percentage of institutions that make use of 

the imported teaching curricula from other EIs , SPACE members are located over the 

average. This could mean that SPACE members have developed better connections with 

other entrepreneurial EIs and the development of curricula can only be improving. 

SPACE figures are represented in the fig.1.7. The findings also reveal that a higher 

percentage of SPACE members are using entrepreneurs/practitioners in the curricula 

development. The other parameters taken into account follow the average findings. 

  

86%

38%

38%

25%

87%

19%

5%

Have in-house development of entrepreneurship 
teaching curriculum and/or teaching methods?

Import entrepreneurship teaching curricula and/or 
teaching methods from other HEIs?

Have a formalised national exchange of good practice 
in entrepreneurship education?

Have a formalised international exchange of good 
practice in entrepreneurship education?

Include entrepreneurs/practitioners in the 
development of entrepreneurship teaching …

Have a Curricula Development Fund dedicated to 
entrepreneurship curriculum?

None applies

Does your institution at the present time...
SPACE Network members

Fig. 1.7 n=29 
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The results of EU Survey revealed that most of the institutions (55 percent) import 

entrepreneurship curricula and/or teaching methods from other HEIs, but fewer have 

formalised exchange of good practice. Of those who have some sort of formalised 

exchange, the majority import good practice on a national level. About one third get 

inspiration from abroad in a formalised way. It seems to be a clear tendency that the 

longer experience with entrepreneurial education the more formalised is the exchange of 

experience.16 

The percentage of institutions that “Have a Curricula Development Fund” was found to be 

24% at the European level, while within SPACE only 19%. The formalised national 

exchange of good practice at the EU level was 46% and the exchange of good practice 

across borders was 34%. Findings reveal that members of SPACE are located under the 

EU level, 38% exchange of good practice at national level and only 25% exchange of 

good practice across borders seems to be a drawback for SPACE. The use of 

entrepreneurs/practitioners in the development of teaching materials was found to be 

87% at the EU level. Within the SPACE network, the same percentages of institutions 

(87%) are using entrepreneurs/practitioners to develop teaching materials. The degree 

to which Educational Institutions are using practitioners is very high and the results of 

that can only be positive. 

8. Strategy 
 

This section of the report aims to provide an overview over the strategies of Educational 

institutions that took part in the survey. Having a clear strategy is the first step in 

developing entrepreneurship education and training and all the related activities. 

Developing an entrepreneurial educational institution requires along the provision of 

entrepreneurship courses, extracurricular activities, venture capital competitions and 

experienced mentors, a strategy that can guide the whole process and set the direction 

to efficiency and effectiveness of entrepreneurship education. 

The following two elements constitute the strategy section: 

 Goals 

 Policies 

8.1 Goals 
It has been found that all the institutions involved in the survey and provide 

entrepreneurship education have goals. Having goals is the key in creating strategies for 

the development of the entrepreneurial educational institutions. 

 

                                                           
16

 NIRAS Consultants,2008: 137 
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The table below presents the share of institutions with entrepreneurship goals: 

 

 

The most common goal of the institutions is “to inspire students toward seeking an 

entrepreneurial career or life” with 81% and “to foster entrepreneurial behaviours, skills 

and mindsets” represents also an overarching goal for the institutions with 71%. 

An interesting fact is that 48% of the institutions want “to embed awareness of 

entrepreneurship through all the curricula provision”. This means that entrepreneurship 

should be present in all courses not only in special designed courses. The percentage is 

similar with the findings in the EU survey. 

8.2 Policies 
The next question aimed to answer if participant institutions have policies/action plans 

regarding entrepreneurship education. 

 

57%27%

16%

Policies/action plans in writing regarding entrepreneurship education 

Yes No I don't know

Fig.1.9 n=81

Fig.1.8  n=81 
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Having policies/action plans in writing should consolidate the importance of providing 

entrepreneurship training inside the institution. The decisions related to the 

entrepreneurship provision should be based on the policies. 

The findings inside the SPACE network are represented in the diagram below: 

 

Members of the SPACE network are situated over the average in having policies/action 

plans in writing. This means that inside the network, members are driven by the same 

objectives and actions are taken accordingly.  

9. Institutional infrastructure 
 

This section aims to present the infrastructure that has been built inside the EIs for a 

better implementation of entrepreneurial activities and used to facilitate the start-ups. 

The following two elements constitute the institutional infrastructure section: 

 Entrepreneurship department 

 Incubator facilities 

“Does your institution have an entrepreneurship department?” 

“Does your institution provide incubator facilities?” 

9.1 Entrepreneurship department 
Having an entrepreneurship department inside the institution means that the 

entrepreneurship education is given the necessary importance and the staff involved 

could feel that they are supported in their mission. 

The share of institution with entrepreneurship department is represented as follows: 

Yes 35% 

No 60% 

I don’t know 5% 

                        Fig.2.1 n=80 

63%

25%

12%

SPACE network members

Yes No I don't know

Fig.2.0  n=28
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The percentage of institutions that have an entrepreneurship department is quite small 

and actions need to be taken in order to create development opportunities. The results 

reveal that EIs also lack change agents who have an important role in facilitating the 

development of entrepreneurship education by offering different perspectives and their 

expertise as consultants should be used. 

9.2 Incubator facilities 
The simulation and creation of start-ups is always close connected to the existent 

infrastructure. In order to increase the number of start-ups and have a better output of 

the entrepreneurship training incubator facilities should be provided. 

The findings show that 40% of EIs are providing incubator facilities while 47% have not 

developed yet this infrastructure. The rest of 13% answered “I don’t know”.   

10. Teaching and learning 
 

This section aims to present the most common teaching methods in the interviewed 

Educational institutions. The results are compared with the European level from 2008 in 

order to obtain a better perspective. The following three elements constitute the teaching 

and learning section. 

 Courses 

 Degrees 

 Extracurricular activities  

10.1 Courses 
Definition of entrepreneurship courses offered to survey participants based on European 

Union’s definition. 

1) Courses ABOUT entrepreneurship, which can focus on aspects such as: 

 Role of the entrepreneur in the economy and society 

 Theoretical knowledge about entrepreneurship 

 Raising awareness about entrepreneurship as a career opportunity 

 2) Courses FOR entrepreneurship, which can focus on aspects such as: 

 Assessing business development needs 

 Opportunity recognition 

 Problem solving 

 Risk taking 
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 Appraising an idea17 

What type of entrepreneurship courses do you offer? 

 Courses about entrepreneurship 

 Courses for entrepreneurship 

 Courses both for and about entrepreneurship 

Type of courses Percentage 

ABOUT 17% 

FOR 13% 

Both FOR and ABOUT 70% 

Fig.2.2 n=80 

The answer “courses both for and about entrepreneurship” represents an important 

percentage of the respondents’ choice. 70% could indicate that HEIs focus on offering 

students a complete entrepreneurship course in order to develop their skills. It is also 

important for students who are involved in entrepreneurship courses or entrepreneurship 

related activities to have a complete picture of entrepreneurship education.  

These results are quite different from the European level in 2008.The percentage of 

courses about entrepreneurship were around 25% while this year results show only 

17%.The courses for entrepreneurship were on average 40% in 2008 while the latest 

results show only 13%. It seems that offering courses both about and for 

entrepreneurship has become a focus point comparing to the 2008 level and offering a 

complete range of information is what educational institutions are working on and 

improving.   
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 NIRAS consultants,2008:Introduction to the survey 

Project nr 2010 LLP-LdV/TOI/Se/10 



27 
 

The number of courses offered in the last academic year could be a relevant indicator on 

how entrepreneurship oriented are the educational institutions involved in the survey.  

The diagram below offers a complete picture. 

 

The results of the EU survey in 2008 regarding the number of courses offered (previous 

year to the survey) are divided in 3 categories: undergraduate, graduate and 

postgraduate. The results of the 2012 survey have not been split in categories because 

the purpose was to get a general overview across all study levels. 

EU survey results-2008 (fig.2.4) 

Number of courses Undergraduate Graduate Postgraduate 

0 courses 6% 7% 35% 

1-5 courses 38% 44% 46% 

6-10 courses 21% 26% 10% 

More than 10 courses 34% 23% 8% 

Fig.2.4 n=194 

The results of the 2012 survey show that the respondents who offered 1-5 courses 

represent a higher percentage than the European level in 2008. 

The percentage of respondents who offered 6-10 courses is close to the European level in 

2008. (fig.2.4) 

Those who offered more than 10 courses had a high percentage in the 2008 survey and 

there is a huge difference compared to 2% in the latest results. An encouraging fact for 

the future state of entrepreneurship education is that 19% of the institutions offered 

more than 20 courses in the previous academic year.  

0 courses
5%

1-5 courses
50%

6-10 courses
22%

11-15 
courses

2%

16-20 courses
2%

more than 
20 courses

19%

Number of entrepreneurship courses offered in the previous academic 
year

The courses must have a minimum of 5 ECTS or equivalent

Fig.2.3 n=79
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Another relevant parameter in creating awareness of entrepreneurship is to see how the 

courses are being taught. The results of 2008 shows that 23% of HEIs were offering 

courses primarily integrated in the curriculum, 25% were offering primarily specialized 

courses and the rest 52% were offering a mix of these two options.  

The latest results show that 33.5% of the participating Educational Institutions offer 

courses that are primarily integrated in the curriculum. 

   

 

The higher percentage compared to the EU level in 2008 could be considered a good 

evolution since the hypothesis is that having entrepreneurship teaching integrated could 

set up a solid ground towards entrepreneurial thinking and promote it. 

Taking apart the results from the SPACE members, the percentage of “primarily 

integrated in the existing curriculum” is over the average and 38% could mean that 

SPACE members are more focused on having entrepreneurship in across curriculum. The 

percentage of “primarily specialised courses” reached 25% and “mix of the above” is at a 

level of 37%.   

10.2 Degrees 
Offering a degree in entrepreneurship education is an important factor. The academic 

recognition of entrepreneurship education can only be made if institutions offer degree 

programmes in entrepreneurship. From the total number of respondents, 46% offered 

one or more degree programmes in entrepreneurship in the previous academic year. In 

the survey conducted in 2008, 57% of the participants offered one or more degree 

programmes. Taking the SPACE members apart, 50% of them offered one or more 

degree programmes. 

Primarily 
integarted in 
the existing 
curriculum

34%

Primarily 
specialised 

courses
24%

Mix of the above
42%

Is entrepreneurship primarily integrated across curricumlum or taught only 
in specialised courses at your institution?( on average across all study levels) 

Fig.2.5 n=79
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The level of degree programmes offered, are represented in fig.2.6: 

 

The percent of institutions offering different levels of degree programmes is considerably 

smaller when compared with the results in 2008 when 50% offered Bachelor degree(s), 

63% Graduate/MBA degree(s) and 23% Ph.D/DBA degree(s). 

Members of the SPACE network: 

 

 

SPACE members apart are situated over the level of 2008 survey. The Ph.D/DBA 

degree(s) seems to be a drawback since no Educational institution from the respondents 

offered a degree at this level.  

When analysing this question, the differences in the size of population should be 

considered. The EU Survey analysed more than 200 answers while the number of 

answers within SPACE network were 32.  

10.3 Extracurricular activities 
An important factor for the development of entrepreneurial mindsets and skills are the 

extra-curricular activities provided by the educational institutions. In order to inspire 

students and to give then new ideas and an overview of what happens in real life, 

extracurricular activities are important. Company visits and matchmaking events give 

students the opportunity to meet real entrepreneurs. Competitions, mentoring 

35%

10%

35%
25%

5%

VET programmes Levels below 
Bachelor 

degree(s)/AP 
degree(s)

Bachelor degree(s) Graduate/MBA 
degree(s)

Ph.D/DBA degree(s)

Which degree programme(s) did you institution offer 
in the previous academic year?

Fig.2.6 n=79

50%
72% 60%

0%

Levels below Bachelor 
degree(s)/AP degree(s)

Bachelor degree(s) Graduate/MBA degree(s) Ph.D/DBA degree(s)

SPACE network membersFig.2.7 n=27
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programmes and summer- school programmes may develop their personal skills and 

prepare them better to meet the professional life.18 

The results in 2008 were very positive. Almost all the HEIs offer some kind of activities. 

The most common is seminars and workshops and half of the institutions offer different 

kind of competitions, company visits, matchmaking events or offer mentoring/personal 

coaching. 

The extracurricular activities in Education institution across the selected educational 

networks are as follows: 

  

 

SPACE network members only, are situated over the average in the provision of 

extracurricular activities: 

  

 

 

 

                                                           
18

 NIRAS consultants,2008:139 

55%

53%

53%

35%

30%

Seminars/workshops

Business plan/venture capital competitions

Company visits

Matchmaking events

Summer school

Fig.2.8, n=79

82%

75%

68%

40%

34%

Seminars/workshops

Business plan/venture capital competitions

Company visits

Matchmaking events

Summer school

SPACE network members

Fig.2.9, n=27
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11. Development 
 

This section aims to provide an overview over the parameters that can help the 

development of entrepreneurship education and training. The decisions and actions that 

are present inside the EIs can step up the integration of entrepreneurial spirit and the 

development of entrepreneurship provision depends on EIs abilities to make use of all the 

means available. 

The following four elements constitute the development section: 

 Staff members  

 Accreditation 

 Barriers 

 Entrepreneurship chairs 

The development of the entrepreneurship provision inside the institution could be close 

connected to the development of skills and competences of the academic staff.  

“Are staff members who would like to be involved in entrepreneurship activities offered 

opportunities to improve their skills and competences?” 

Yes, they are offered formal 

training/coaching 

opportunities (outside 

institution) 

Yes, they are offered 

informal training 

/coaching 

opportunities (within 

institution) 

Yes, they are offered 

opportunities to gain 

practical entrepreneurial 

experience (sabbatical 

leaves, corporate exchange 

programs) 

No 

40% 45% 27% 22% 

Fig.3.0 n=81 

Another factor which is essential in the development and provision of entrepreneurship 

education inside EIs is the support of lecturers/academic staff by offering incentives. The 

incentives could be through promotion or awards and also monetary incentives. 

The survey shows that 50% of the respondents do not offer any type of incentives, while 

only 20% offer awards and 13% incentives through promotion. Monetary incentives are 

offered by only 7 per cent of the respondents. In order to step up the process incentives 

and recognition of accomplishments are needed. A report of European Commission 

supports this recommendation. 

In few Member States, entrepreneurship is already a recognized objective of the 

education systems and is embedded explicitly in national framework curricula (ES, FI, IE, 

CY, PL, UK, DK) but implementing means (teacher training, teaching materials) still need 
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to be stepped up. Elements of entrepreneurship can be in some cases spread horizontally 

through the curriculum or included in economic subjects. 

Other Member States are starting to implement or are planning reforms in the same 

direction. However, Member States where entrepreneurship is well established in the 

curricula are still a small minority. Including learning about entrepreneurship in the 

national curricula is an important step, but will not be sufficient in itself. Measures of 

incentive and support are needed, as schools and teachers have a large degree of 

autonomy. Measures of this type have been developed only in some countries, while the 

provision of specific training to teachers is largely insufficient. Also, there are in all 

Members States non-profit organisations that promote entrepreneurship activities and 

programmes in schools: their work should be better recognized and supported by public 

policy.19 

11.1 Recognition of entrepreneurship courses 
The desire of taking entrepreneurship courses as an elective subject can be close related 

to the accreditation. If the course can be credited to the degree in which students are 

involved it is more likely that the demand for courses will be higher and consequently a 

better output could be reached.  

The question which aimed to measure this fact was formulated as follows: 

“Can all students at your institution take entrepreneurship courses and have them 

credited to their degrees regardless of which faculty/discipline they are connected?” 

 46 per cent of the respondents answered “yes” 

 38 per cent answered “no”   

 16 per cent answered “I don’t know”.  

The percentage of “no” answers are quite high when the attraction of students and 

promotion of entrepreneurship is in play. 
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 Commission Communication,2006:33 
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Inside the SPACE network, the findings are presented in the diagram below: 

 

The percentage of educational institutions, inside SPACE, where all students can credit 

entrepreneurship courses to their degrees is higher than the average findings. This 

means that inside the network, work towards accreditation of entrepreneurship is being 

done. The members who do not offer the possibility to have the entrepreneurship courses 

credited can inspire and find solution to this issue.      

Another attraction point for students could be considered lecturers’ own experience as 

entrepreneurs. Practical information coming from persons that are/have been involved in 

the real business life is better appreciated than theoretical facts. Respondent educational 

institutions scored 83% “yes”, having lecturers/academic staff involved in providing 

entrepreneurship training that has their own experience as entrepreneurs. On the other 

side 4% answered “no” and 13% “I don’t know”. 

Inside the SPACE network, the percentage of institutions where lecturers have their own 

experience as entrepreneurs is 75%.The result is lower than the average. On the other 

side 25% answered “no”.   

11.2 Barriers 
The development of entrepreneurship education has been a huge focus for Education 

Institutions in the past years. Nevertheless, there are barriers to be crossed in order to 

develop and provide qualitative in-curricular and extra-curricular activities focused on 

fostering entrepreneurial mindsets, attitudes and skills. In the survey there has been a 

question which aimed to identity what are the barriers that Education Institutions have to 

face. 

Yes
60%

No 
24%

I don't 
know
16%

Can all students at your institution take entrepreneurship courses and have 
them credited to their degrees regardless of which faculty/discipline they are 

connected?

Fig.3.1, n=27
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There have been four answers which have a share over 25% of respondent’s choices. 

1. 44 per cent on “No funding available to support the entrepreneurship education” 

2. 46 per cent on “The entrepreneurship education depends on the efforts of a 

single person/a few people 

3. 31 per cent on “Limited expertise among academic staff/current level of 

educator’s competence is inadequate” 

23%

44%

13%

9%

6%

16%

14%

46%

14%

31%

27%

17%

6%

17%

No support from the government/policy 
environment for entrepreneurship education …

No funding available to support the 
entrepreneurship education

There is no academic credibility in entrepreneurship 
education

There is a lack of good-quality entrepreneurship 
education materials

No support from the top management at my 
institution

At my institution no recognition is given for 
excellence in entrepreneurship education

The entrepreneurship education lacks strategic 
integration at my institution

The entrepreneurship education depends on the 
efforts of a single person/a few people

Some of the academic staff oppose the introduction 
of entrepreneurship education

Limited expertise among academic staff/current 
level of educator competence is inadequate

Academic staff does not have enough time to 
engage in entrepreneurship education

No demand for entrepreneurship education from 
the students

Other, please specify:

I don’t face any barriers

Barriers in the development of entrepreneurship education 
and training

Fig.3.2,n=80
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4. 27 per cent on “Academic staff does not have enough time to engage in 

entrepreneurship education”   

In order to overpass these barriers, some actions need to be taken. We recommend 

HEIs, where there is no policy on entrepreneurship education, to create one, followed up 

by concrete objectives in order to foster innovation, employability and venture creation. 

The policy should be able to attract funds and resources which should be used in the 

planning, development and provision of entrepreneurial activities. 

All these four answers seem to be close connected to the low level of funds available. If 

the entrepreneurship education depends on the efforts of a single person/few people, it 

could mean that HEIs cannot afford to employ more skilled personnel which should deal 

with the development of the entrepreneurial related activities. 
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The barriers in the development of entrepreneurship education and training that are 

present inside the SPACE network are illustrated in the table below:  

 

Inside SPACE, the most common barrier among members is funding.73 per cent of 

SPACE member are not able to support the development of the entrepreneurship 

education due to low level of funds. Another barrier which is very common is that “the 

entrepreneurship education depends on the efforts of a single person/few people”. This 

20%

73%

20%

7%

7%

20%

20%

55%

27%

30%

40%

14%

6%

16%

No support from the government/policy 
environment for entrepreneurship education …

No funding available to support the 
entrepreneurship education

There is no academic credibility in entrepreneurship 
education

There is a lack of good-quality entrepreneurship 
education materials

No support from the top management at my 
institution

At my institution no recognition is given for 
excellence in entrepreneurship education

The entrepreneurship education lacks strategic 
integration at my institution

The entrepreneurship education depends on the 
efforts of a single person/a few people

Some of the academic staff oppose the introduction 
of entrepreneurship education

Limited expertise among academic staff/current 
level of educator competence is inadequate

Academic staff does not have enough time to 
engage in entrepreneurship education

No demand for entrepreneurship education from 
the students

Other, please specify:

I don’t face any barriers

Barriers in the development of entrepreneurship education 
and training inside SPACE network 

Fig.3.3,n=27
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means that the provision of entrepreneurship did not reach a mature level and 

lecturers/academic staff is still not convinced that entrepreneurship education and 

training is the basis for economic development. 

Academic staff does not have enough time to engage in entrepreneurship education could 

be due to the small number of persons involved in entrepreneurship provision and the 

low level of funds is insufficient for hiring academic staff or mentors which should involve 

in entrepreneurial activities. 

Competences and limited expertise of lecturers/academic staff is also a barrier which 

30% of SPACE members have to face but having said that there is no fund available, the 

opportunities for lecturers to improve their competences are limited.  

In order to have a broad perspective of the findings, the results of the 2008 Survey have 

been used as benchmarking criteria. 

The main barriers to entrepreneurship education found on 2008 Survey are listed in the 

table below. 

 

 

 

 

 

 

 

 

 

 

 

 

As figure 3.4 illustrate the three main barriers to entrepreneurship education are: 

 That entrepreneurship education often depends on a single person or a few 

people; 40 percent of the institutions see this as one of three main barriers 

 That the academic staff does not have enough time to engage in entrepreneurship 

education.34 percent of the institutions point to this as one of three barriers 

Fig.3.4 
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 That the current level of educator competence is inadequate to undertake 

entrepreneurship education. 30 percent of the institutions see this as one of their 

three main barriers.20 

When comparing the findings inside the SPACE network with the findings of the EU 

Survey there is one major difference. At the moment, EIs within SPACE lack funds to 

support the entrepreneurship education. 73% of the participants mentioned this barrier.  

The main barrier of the 2008 Survey was that entrepreneurship education depends on 

the efforts of a single person or a few people. This is still a barrier at the moment inside 

SPACE, and this has to be considered carefully in order to develop the provision of 

entrepreneurship.  

Another barrier which should be considered and worked on, is that 30% of the 

participants both in 2008 and in 2012 mentioned that the current level of educator 

competence is inadequate. 

One common barrier which is at a low percentage both in the EU findings and SPACE 

network is the support from the top management. Participant HEIs in 2008 Survey (3% 

of them) and EIs within SPACE (7% of them) mentioned as a barrier the support from 

the top management. This could mean that HEIs have very good support from the top 

management in order to develop and provide qualitative entrepreneurship education. 

This is very encouraging for development and provision of entrepreneurship.  

 

 

 

 

 

 

 

 

                                                           
20

 NIRAS Consultants,2008:200 
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11.3 Entrepreneurship lecturers 
The findings of the EU survey shows that the average number of entrepreneurship chairs 

spread across the interviewed HEIs range from 2.6 to 3.1 entrepreneurship chairs across 

different study levels 

The diagram below shows the share of entrepreneurship chairs in 2012 survey: 

 

The findings of the 2012 survey shows that the average number of entrepreneurship 

chairs in the interviewed EIs across all networks is 3.6. This is a positive result compared 

to the European level in 2008. By improving this average the development of 

entrepreneurship education and training will be on the right path. 

 

 

 

 

 

 

 

80%

5%

15%

Number of entrepreneurship 
chairs/professorships

1-5 entrepreneurship chairs/professorships

6-10 entrepreneurship chairs/professorships

more than 10 entrepreneurship 
chairs/professorships

Fig.3.5,n=74
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12. Conclusion and Recommendations  
 

12.1 The actual state of entrepreneurship education 
Considering the dimensions the survey was based on, the findings reveal that at the 

strategy level, all the EIs that are offering entrepreneurship education and training have 

entrepreneurship goals. The most common goal among Educational Institutions is “to 

foster entrepreneurial skills and mindsets” among students. Policies on entrepreneurship 

education are very important. Less than 60 per cent on an overall analysis and 63% of 

the SPACE members have policies on entrepreneurship. EIs should put more focus on this 

matter as the development of entrepreneurship education is very close related to this. 

The institutional infrastructure section reveals that Educational Institutions need to 

develop entrepreneurship departments and provide incubator facilities. All this facilities 

will consolidate the importance of entrepreneurship and will facilitate the development of 

it. 

The results of the survey show that entrepreneurship provision among the respondent 

EIs reached a high percentage, specifically 91 per cent. This survey could be a good and 

reliable starting point for making adjustments where needed, create more opportunities, 

both for students and lecturers that will end in value creation for society and economy. 

12.2 Integration of entrepreneurship into education and training 
The teaching and learning section reveals that EIs are focusing very much on integrating 

entrepreneurship across all the disciplines. This is very important since there is a huge 

need for innovation and new approaches in all the fields of activity and students will be 

able to create value in the area of their study subjects. On top of this, Educational 

Institutions are offering a wide variety of extracurricular activities, the most common are 

seminars/workshops and business plan competitions. All these activities are providing a 

very practical approach to the teaching and training of entrepreneurship. 

A better accreditation and recognition of the courses and activities will encourage 

students to join and give their best to the benefit of institutions and society. The findings 

show that entrepreneurship is a high priority for EIs and the goal of having 

entrepreneurship education embedded in the all disciplines curriculum could mean that 

the integration of entrepreneurship into education and training is on the right path. 

12.3 Support of the academic staff 
The development section reveals that academic staff is offered possibilities to improve 

their skills and competences in less than 50% of the EIs. This should be a focus point in 
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the near future and measures should be taken. The study reveals that Educational 

Institutions need more staff and actions to attract lecturers should be considered.  

In order to encourage academic staff to be part of the entrepreneurship provision and to 

reward their achievements, more incentives measures should be taken. At the moment 

there is a very low level of incentives offered.  

The lecturers are offered possibilities to improve their skills both formally and informally 

through different programmes, still it is very important in this stage that Educational 

Institutions explore more possibilities for the lecturers, to gain experience and develop 

their skills. The results show lack of incentives measures among EIs, destined to enhance 

motivation of the staff and reward the accomplishments. There is also a need for more 

staff, so all the efforts of providing entrepreneurship are not dependent on one 

person/few persons. 

12.4 Barriers 
As Europe needs the young generation to create new ventures and provide innovation 

and entrepreneurial thinking in the existing business, EIs need to overpass the barriers 

they face in providing education and coaching for the young entrepreneurs in a way that 

the new and innovative ideas do not get lost. The main barriers stated by the survey 

participants are the lack of funding to support the entrepreneurial activities; the 

entrepreneurship education depends on the efforts of individuals/few people and the lack 

of expertise from the academic staff. On the overall analysis very few EIs mentioned as a 

barrier the “no support from the top management” (6 per cent).The lack of quality 

materials is also a barrier that only 9% of the EIs are facing. When taking SPACE 

network apart, “no support from top management” has been mentioned by 7% of the 

EIs.  The lack of quality materials in entrepreneurship is also a barrier that only 7% of 

the SPACE members are facing.  

This could mean that entrepreneurship is heading to a mature stage, where the 

collaboration between top management and lecturers should be the focus point and 

actions towards strengthening the collaboration have to be taken. 

12.5 Measures 
This report provides a set of recommendations that EIs could take into account in order 

to improve and develop the provision of entrepreneurship education and training. 

 Creating a policy on entrepreneurship education is a must when Education 

Institutions want to shift to entrepreneurial institutions. 
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 Every EIs which focus on being entrepreneurial should find the resources to create 

an entrepreneurship department and appoint change agents that can act as 

spokesmen/advocates at the management level. 

 Encourage staff members to get involved in the entrepreneurial activities by 

offering incentives and create value for students through the activities provided. 

 For a better quality of the entrepreneurship provision, the academic staff should 

have more possibilities to improve their skills and competence in the field of 

entrepreneurship education and training.  

 Lecturers/academic staff should be offered incentives for their accomplishments in 

the field of entrepreneurship since there is a huge need that people get involved 

and stay motivated. 

 EIs should focus on exchange programmes for entrepreneurship lecturers across 

Europe, so they can develop their competences and aquire best practices.  

 Entrepreneurship degree constitutes an important tool for entrepreneurial 

institutions. Where the degree is not offered it should be taken into account and 

act towards offering one. 

 Increasing the number of entrepreneurship courses in the curriculum should be 

taken in consideration. 

 Entrepreneurship courses credited to students’ degrees should increase so the 

recognition becomes much easier.  

 Explore the possibilities of offering more degree programmes in entrepreneurship 

in a way that students are offered continuity. 

 Every EIs should focus on embedding the entrepreneurship education across all 

study discipline. 

 In order to increase the number of start-ups, students should have access to 

more incubator facilities and guidance from mentors so that they can start an 

entrepreneurial career. 

 The creation of a real connection between the courses/activities to the business 

environment. The real effect of the entrepreneurship education will be perceived 

when the creation of new business will increase or the existing business will grow 

through the use of newly trained entrepreneurs. 

These studies will eventually give us knowledge about what works and why it works, i.e. 

what kind of education provides which effects. This can be used in the work to develop 

courses in entrepreneurship and be of great value in relation to the efforts and 

investments in the education. It will be unique new knowledge that will be beneficial both 
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at the practical level in the classrooms of teachers and trainers and the strategic plan 

among education leaders and politicians.21 

12.6 The importance of research work 
The future of entrepreneurship education needs solid foundation. All future actions, 

regarding the development of entrepreneurship education and training within Educational 

Institutions, could be more efficient if more surveys and studies are carried out. This kind 

of research can create a sustainable platform for initiatives; therefore, it is very 

important that Educational Institutions are active in providing data and taking initiatives.  
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 FFE-Young Enterprise Denmark,2011:48 
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13. Appendix 
 

13.1 Reading instructions 
The results presented in this report aim to offer an overview of entrepreneurship 

education in the educational networks involved, point out the major positive facts and as 

well barriers that Educational Institutions face in becoming Entrepreneurial Institutions 

and as well recommendations at institutional level. 

These results could be the foundation for future research on entrepreneurship in EIs and 

could provide a good point of departure for Educational Institutions in developing 

policies/action plans for the future. 

 

The report presents the results of the survey that has been answered by members of the 

previous mentioned educational networks. The survey used is a shorter version of the 

2008 EU “Survey of Entrepreneurship in Education in Europe”. There have been four 

dimensions, inspired by the EU Survey, that formed the framework of this study: 

strategy, institutional infrastructures, teaching and learning and development.  

13.2 Tables 
Fig.1.0  The launch and follow up procedures (p.9) 

Fig.1.1  The type of specialisation within EIs (p.17) 

Fig.1.2  The entrepreneurship provision experience (p.18) 

Fig.1.3  The size of the EIs (p.19) 

Fig.1.4  The study level within EIs (p.19) 

Fig.1.5  International networks participation and  entrepreneurship provision    

            (p.20) 

Fig.1.6 At the present time overall (p.20) 

Fig.1.7 At the present time SPACE (p.21) 

Fig.1.8  Entrepreneurship goals (p.23) 

Fig.1.9  Policies/action plans overall (p.23) 

Fig.2.0  Policies/action plans SPACE (p.24) 

Fig.2.1  Entrepreneurship department (p.24) 

Fig.2.2  Type of courses offered (p.26) 

Fig.2.3  Number of entrepreneurship courses (p.27) 

Fig.2.4  EU Survey results 2008-Number of courses (p.27) 
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Fig.2.5  Integration of entrepreneurship education  (p.28) 

Fig.2.6  Degree programs overall (p.29) 

Fig.2.7  Degree programs SPACE (p.29) 

Fig.2.8  Extracurricular activities overall (p.30) 

Fig.2.9  Extracurricular activities SPACE (p.30) 

Fig.3.0  Opportunities for academic staff to improve skills and competences  

            (p.31) 

Fig.3.1  Credit of entrepreneurship courses to the degrees (p.33) 

Fig.3.2   Barriers overall (p.34) 

Fig.3.3  Barriers SPACE (p.36) 

Fig.3.4  Barriers EU Survey,2008 (p.37) 

Fig.3.5  Number of entrepreneurship chairs (p.39) 

 

13.3 Questionnaire 
Introduction. 

The survey takes approximately 5-10 minutes to answer and the purpose is to obtain an 

overview of the state of education and training of entrepreneurship inselected European 

education institutions. In this survey, entrepreneurship education is broadly defined 

where the entrepreneurship education and training activities aim to foster entrepreneurial 

mindsets, attitudes, and skills and can cover a range of aspects such as idea generation, 

start-up, growth, and innovation. Hence, entrepreneurship is not solely seen as starting 

up ventures. We appreciate your co-operation! 

  

1.In which of these organisations is your institution a member/partner? 

 SPACE (www.space-eu.info) 

 EFVET 

 EAL partner (if you are a Space member as well, tick Space) 

 Other, please specify: 

  

 

2.What is the name of your institution? 
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3.In what country is your institution located? 

 Albania 

 Andorra 

 Armenia 

 Austria 

 Azerbaijan 

 Belarus 

 Belgium 

 Bosnia and Herzegovina 

 Bulgaria 

 Croatia 

 Cyprus 

 Czech Republic 

 Denmark 

 Estonia 

 Finland 

 France 

 Georgia 

 Germany 

 Greece 

 Hungary 

 Iceland 

 Ireland 

 Italy 

 Kazakhstan 

 Latvia 

 Liechtenstein 

 Lithuania 

 Luxembourg 

 Macedonia 

 Malta 

 Moldova 

 Monaco 

 Montenegro 

 Netherlands 

 Norway 

 Poland 

 Portugal 
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 Romania 

 Russia 

 San Marino 

 Serbia 

 Slovakia 

 Slovenia 

 Spain 

 Sweden 

 Switzerland 

 Turkey 

 Ukraine 

 United Kingdom 

 Vatican City 

  

4.What is the highest study level at your institution? 

 VET programme 

 Levels below Bachelor degree 

 Undergraduate/Bachelor (including professionally oriented Bachelor) 

 Graduate/Master 

 Postgraduate/Ph.D/Doctorate 

  

5.What type of institution do you represent? 

 Vocational Training Institution 

 College 

 University College 

 University 

  

6.How many lecturers/academic staff is employed at your institution?If you don’t know 

the exact figure, please give an approximate figure: 

 1 

  

7.How many students (part-time and full-time) are enrolled at your institution? 

 1-1.000 

 1.001-2.500 

 2.501-5.000 

 5.001-10.000 

 Above 10.000 
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8.Please indicate your institution’s type(s) of specialisation. Tick those that apply: 

 Education 

 Humanities and arts 

 Social science, business and law 

 Science 

 Engineering, manufacturing and construction 

 Agriculture 

 Health and welfare 

 Service 

 Other, please specify: 

  

9.Does your institution offer any in-curricular or extracurricular activities focusing on the 

development of entrepreneurial behaviour, skills, knowledge, mindsets, and experiences? 

 Yes 

 No 

  

Do you plan any in-curricular or extracurricular activities focusing on the development of 

entrepreneurial behaviour, skills, knowledge, mindsets, and experiences? 

 Yes 

 No 

  

10.For how many years (including the present academic year) has your institution been 

involved in entrepreneurship education? 

 Less than 1 year 

 Between 1 and 5 years 

 Between 6 and10 years 

 Between 11 and 15 years 

 More than 15 years 

  

11.Please estimate the number of lecturers/academic staff involved in your institution’s 

entrepreneurship activities. If you don’t know the exact figure, please give us your best 

estimate. 

 1 

 

  

12.Does your institution at the present time... Tick those that apply. 

 Have in-house development of entrepreneurship teaching curriculum and/or teaching 

methods? 
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 Import entrepreneurship teaching curricula and/or teaching methods from other HEIs? 

 Have a formalised national exchange of good practice in entrepreneurship education? 

 Have a formalised international exchange of good practice in entrepreneurship 

education? 

 Include entrepreneurs/practitioners in the development of entrepreneurship teaching 

materials? 

 Have a Curricula Development Fund dedicated to entrepreneurship curriculum? 

 None applies 

  

13.Approximately, how many entrepreneurship courses did your entire institution offer in 

the previous academic year?If you don’t know the exact figure, please give an 

approximate figure. The courses must have a minimum credit of 5 ECTS or equivalent. 

 0 courses 

 1-5 courses 

 6-10 courses 

 11-15 courses 

 16-20 courses 

 More than 20 courses 

 

14.What type of entrepreneurship courses do you offer? Entrepreneurship courses can 

vary in content. Here we distinguish between:1) Courses ABOUT entrepreneurship, which 

can focus on aspects such as:o Role of the entrepreneur in the economy and societyo 

Theoretical knowledge about entrepreneurshipo Raising awareness about 

entrepreneurship as a career opportunity2) Courses FOR entrepreneurship, which can 

focus on aspects such as:o Assessing business development needs/ Opportunity 

recognition/ Problem solving/ Risk taking/ Appraising an idea 

 Courses about entrepreneurship 

 Courses for entrepreneurship 

 Courses both for and about entrepreneurship 

  

15.How are these entrepreneurship courses offered? 

 We only offer compulsory entrepreneurship courses 

 We only offer elective entrepreneurship courses 

 We offer both compulsory and elective entrepreneurship courses 

  

16.Is entrepreneurship primarily integrated across curriculum or taught only in 

specialized courses at your institution (on average across all study levels)? 

 Primarily integrated in the existing curriculum 
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 Primarily specialised courses 

 Mix of the above 

  

17.Did your institution offer one or more degree programmes in entrepreneurship 

(irrespective of study level) in the previous academic year? 

 Yes 

 No 

 

18.Which degree program(s) in entrepreneurship did your institution offer in the previous 

academic year?Tick those that apply: 

 VET programmes 

 Levels below Bachelor degree (AP-degree) 

 Bachelor degree(s) 

 Graduate/MBA degree(s) 

 Ph.D./DBA degree(s) 

  

19.Can all students at your institution take entrepreneurship courses and have them 

credited to their degree regardless of to which faculty/discipline they are connected? 

 Yes 

 No 

 I don't know 

  

20.How many entrepreneurship chairs/professorships did your institution have in the 

previous academic year? 

 1 

  

21.Does your institution conduct research on entrepreneurship? 

 Yes 

 No 

 I don't know 

  

22.Does your institution conduct research on entrepreneurship education? 

 Yes 

 No 

 I don't know 

  

23.Does your institution at the present time offer in-curricula and extra-curricular 

activities focusing on entrepreneurship? 
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Yes, seminars/workshops 

 In-curricula 

 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

Yes, business plan/venture capital competitions 

 In-curricula 

 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

Yes, company visits 

 In-curricula 

 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

Yes, matchmaking events between students and external stakeholders/springboards 

 In-curricula 

 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

Yes, summer school 

 In-curricula 

 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

Yes, mentoring schemes/personal coaching for entrepreneurial students 

 In-curricula 
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 Extra-curricular 

 Both, in curricula and extra-curricular 

 Do not offer 

 Don't know 

  

24.Does your institution at the present time have cross-faculty/interdisciplinary 

formalised collaborations in developing new entrepreneurship education? 

 Yes 

 No 

 I don't know 

  

25.How often does your institution make use of the following main teaching methods in 

the entrepreneurship education? 

  

Lecturing 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

Case studies 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

Entrepreneurs/practitioners in the class room 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

Project teams 

 Often 

 Sometimes 
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 Rarely 

 Never 

 I don't know 

  

Company visits 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

Venture simulation/mini companies 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

Students from different faculties/disciplines to mix in the classrom 

 Often 

 Sometimes 

 Rarely 

 Never 

 I don't know 

  

 

26.Is it possible for entrepreneurship students at your institution to 

 Take internships outside the institution to develop entrepreneurial mindsets and skills? 

 Yes, compulsory 

 Yes, optional 

 No 

 I don't know 

 Work on student projects outside the institution to develop entrepreneurial mindsets and 

skills? 

 Yes, compulsory 

 Yes, optional 

 No 

 I don't know 
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Participate in national/international business plans/venture capital competitions? 

 Yes, compulsory 

 Yes, optional 

 No 

 I don't know 

  

27.Please estimate the total number of all students (at any level, both full and part-time) 

that participated in in-curricula entrepreneurship activities in the previous academic 

year? If you don’t know the exact figure, please give us your best estimate 

 1 

  

28.Please estimate the total number of all students (at any level, both full and part-time) 

that participated in extra-curricular entrepreneurship activities in the previous academic 

year? If you don’t know the exact figure, please give us your best estimate 

 1 

  

29.Does your institution have lecturers/academic staff involved in providing your 

institution’s entrepreneurship activities that have their own experience as entrepreneurs? 

 Yes 

 No 

 I don't know 

  

30.Are guest lecturers/practitioners with practical experience as entrepreneurs, used in 

the entrepreneurship education? 

 To a great extent 

 To some extent 

 To a limited extent 

 Not at all 

  

31.What are the overarching entrepreneurship goal(s) for your institution? Tick all that 

apply: 

 To provide access to entrepreneurship opportunities for ALL students at my institution 

 To embed awareness of entrepreneurship throughout ALL curricula provision 

 To inspire students toward seeking an entrepreneurial career or life 

 To foster entrepreneurial behaviours, skills and mindsets 

 To increase the number of graduates interested in creating new ventures 

 To conduct state-of-the-art research on entrepreneurship 
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 To increase the number of graduate start-up businesses 

 To seek opportunities for commercially exploiting knowledge present at my institution 

 To maximise knowledge/technology transfer revenues 

 That the entrepreneurship education as a whole should generate income for the 

institution 

 Other, please specify: 

 My institution doesn’t have entrepreneurship goals 

  

32.Does your organisation have institution-wide policies/action plans (in writing) for 

undertaking entrepreneurship education? 

 Yes 

 No 

 I don't know 

  

33.Who has the primary responsibility for the entrepreneurship education at the strategic 

levelat your institution? 

 Principal/rector/provost 

 Pro-vice chancellor 

 Dean 

 Professor 

 Lecturer 

 No one has been appointed to take on the responsibility of the entrepreneurship 

education at the strategic level 

 I don’t know 

 Other, please specify: 

  

34.Does your institution have entrepreneurship mentors/change agent, that act as 

spokesmen/ advocates at management level and/or among senior personnel to support 

the entrepreneurship education activities? 

 Mentors/change agent appointed by institution 

 Self-motivated mentors/change agents 

 Both mentors/change agents appointed by institution and self-motivated 

mentors/change agents 

 No mentors/change agents 

  

35.Does your institution have a strategic entrepreneurship advisory board or council? 

 Yes 

 No 
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 I don't know 

 

36.Who is represented at your strategic entrepreneurship advisory board? Tick those that 

apply. 

 Staff from different faculties/disciplines 

 Corporate representatives 

 Venture capitalists/other investors 

 Government representatives 

 Student representatives 

 Others, please specify: 

  

37.Are staff members who would like to be involved in entrepreneurship activities offered 

opportunities to improve their skills and competence? 

 Yes, they are offered formal training/coaching opportunities (outside institution) 

 Yes, they are offered informal training/coaching opportunities (within institution) 

 Yes, they are offered opportunities to gain practical entrepreneurial experience 

(e.g.sabbatical leaves, corporate exchange programs, etc.) 

 No 

  

38.Does your institution offer incentives to encourage academic staff to take (new) 

initiatives relevant to the entrepreneurship education? Tick those that apply. 

 Monetary incentives 

 Incentives through promotion 

 Awards 

 Other type of incentives, please specify: 

 No, we don’t offer any incentives 

 I don't know 

 

39.Does your institution have an entrepreneurship department? 

 Yes 

 No 

 I don't know 

  

40.Does you institution 

Support entrepreneurship in local schools/other educational institutions? 

 No 

 Yes 

 I don't know 
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Host entrepreneurial events open to the community? 

 No 

 Yes 

 I don't know 

  

Have a specific centre that provides advisory services or training to entrepreneurs in 

thecommunity? 

 No 

 Yes 

 I don't know 

  

41.Does your institution have a dedicated entrepreneurship centre or similar formalised 

entity? 

 Yes 

 No 

 I don't know 

 

42.What is the purpose of the entrepreneurship centre? Tick those that apply. 

 In-curricula programmes/activities 

 Extracurricular programmes/activities 

 Advisory services (to entrepreneurial students, staff, entrepreneurs) 

 Outreach activities 

 Others, please specify: 

  

43.Does your institution provide incubator facilities? 

 Yes 

 No 

 I don't know 

  

44.In the previous academic year, did your institution support its entrepreneurship goals 

with dedicated funding? 

 Yes 

 No 

 I don't know 

45.What barriers to entrepreneurship education are present at your institution? Tick 

those that apply. 
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 No support from the government/policy environment for entrepreneurship education 

needs improving 

 No funding available to support the entrepreneurship education 

 There is no academic credibility in entrepreneurship education 

 There is a lack of good-quality entrepreneurship education materials 

 No support from the top management at my institution 

 At my institution no recognition is given for excellence in entrepreneurship education 

 The entrepreneurship education lacks strategic integration at my institution 

 The entrepreneurship education depends on the efforts of a single person/a few people 

 Some of the academic staff oppose the introduction of entrepreneurship education 

 Limited expertise among academic staff/current level of educator competence is 

inadequate 

 Academic staff does not have enough time to engage in entrepreneurship education 

 No demand for entrepreneurship education from the students 

 Other, please specify: 

 I don’t face any barriers 

 

 46.Please provide your contact details:Name:Faculty/Discipline:Telephone number:Email 

address: 

 

47.What is your academic position? 

 Full professor 

 Associate professor 

 Assistant/adjunct professor 

 Instructor/lecturer 

 Casual staff/part time lecturer 

 Managers/leaders 

 Other, please specify: 

 

 48.Please provide name and email addresses to lecturers/academic staff that is involved 

in entrepreneurship at your institution. 

 write 

 skip 

End of Interview 

Thank you for participating in this survey! On behalf of European House of 

Entrepreneurs/SPACE research team! 
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13.4  Educational Institutions that received the survey 
 
Network Name of the institution Country 

 Response 
    Status 

SPACE Leopold-Franzens-University, School of Management Austria Yes 

SPACE 
Institut für Marketing & Innovation University of Natural 
Resources and Applied Life Sciences Austria Yes 

SPACE HOGESCHOOL GENT Belgium Yes 

SPACE Provinciale Hogeschool Limburg Belgium No 

SPACE HEFF, dépt. Cooremans Belgium No 

SPACE KATHO – HANTAL Belgium No 

SPACE Haute Ecole de la Ville de Liège Belgium Yes 

SPACE Artesis Hogeschool Belgium No 

SPACE Haute Ecole Catholique de Luxembourg Belgium No 

SPACE Erasmushogeschool Brussel Belgium Yes 

SPACE HUB Hogescholen-Universiteit Belgium No 

SPACE Plantijn University College Belgium Yes 

SPACE Katholieke Hogeschool Kempen Belgium Yes 

SPACE Haute Ecole de Gestion de Genève Switzerland No 

SPACE European University Cyprus Cyprus Yes 

SPACE Tomas Bata University in Zlin 
Czech 
Republic Yes 

SPACE Institute of Applied Management NOEA Denmark Yes 

SPACE EAL/TietgenSkolen Denmark Yes 

SPACE The Aarhus Academy, Business College Denmark Yes 

SPACE Entrepreneurship University of Applied Sciences Estonia Yes 

SPACE La Providence France No 

SPACE Institution St. Alyre France No 

SPACE St Vincent de Paul France No 

SPACE St Ambroise France No 

SPACE IMEA Business School France Yes 

SPACE 
Ecole Supérieure de Commerce et d’Industrie de L’Ain 
(ESCI) France Yes 

SPACE 
Ecole de Commerce Européenne de Lyon - Groupe 
INSEEC France No 

SPACE Institut Supérieur de Commerce International (ISCID) France No 

SPACE University of Applied Sciences HAAGA-HELIA Finland Yes 

SPACE University of Applied Sciences Mikkeli, Business School Finland Yes 

SPACE Turku University of Applied Sciences, Business School Finland No 

SPACE Arcada University of Applied Sciences Finland Yes 

SPACE University of Applied Sciences Frankfurt am Main Germany No 

SPACE 
Baden-Württemberg Cooperative State University - 
Karlsruhe Germany Yes 

SPACE TEI of Kavala Greece Yes 

SPACE Debrecen University Hungary No 

SPACE Budapest Business School Hungary No 

Project nr 2010 LLP-LdV/TOI/Se/10 



61 
 

SPACE Letterkenny Institute of Technology Ireland No 

SPACE Institute of Technology Tralee Ireland Yes 

SPACE Griffith College Ireland No 

SPACE Vilnius College of Higher Education Lithuania Yes 

SPACE V.A. Graiciunas School of Management Lithuania Yes 

SPACE Marijampole College Lithuania No 

SPACE Utena College Lithuania No 

SPACE Klaipeda Business School Lithuania No 

SPACE International School of Law and Business Lithuania No 

SPACE BA School of Business and Finance Latvia Yes 

SPACE Handelsinstittutet Norway Yes 

SPACE Buskerud University College Norway No 

SPACE Alesund University College Norway No 

SPACE Oslo University College, Business School Norway No 

SPACE Nowy Sącz School of Business – National-Louis University Poland No 

SPACE 
Poznan University College of Business and Foreign 
Languages Poland Yes 

SPACE Nicolaus Copernicus University Poland Yes 

SPACE ISCAP-School of Accounting and Administration Portugal Yes 

SPACE 
ISCET - Instituto Superior de Ciências Empresariais e do 
Turismo Portugal No 

SPACE Polytechnic Institute of Leiria Portugal No 

SPACE University “Petre Andrei”, Faculty of Economics Romania Yes 

SPACE ’George Bacovia’ University of Bacāu Romania Yes 

SPACE 
University “Politehnica” of Bucharest, School of 
Management Romania Yes 

SPACE “Constantin Brancoveanu” University from Pitesti Romania Yes 

SPACE 
Bratislava School of Law, Faculty of Economy and 
Business 

Slovak 
Republic No 

SPACE ISSA – Universidad de Navarra Spain No 

SPACE FLORIDA CENTRE DE FORMACIÓ Spain No 

SPACE Cardenal Herrera Spain Yes 

SPACE Koning Willem I College 
The 
Netherlands Yes 

SPACE 
Hanze University Groningen, International Business 
School 

The 
Netherlands No 

SPACE University of applied sciences , Utrecht Business School 
The 
Netherlands No 

SPACE Coventry University UK No 

SPACE Leeds Metropolitan University, Business School UK No 

EfVET EEIG CJSC Armenia No 

EfVET EUROCOTT Belgium Yes 

EfVET Excellia Bulgaria No 

EfVET University of Nicosia / Intercollege Cyprus Yes 

Project nr 2010 LLP-LdV/TOI/Se/10 



62 
 

EfVET Synthesis, Center For Research And Education  Cyprus No 

EfVET KYSIEK Cyprus No 

EfVET KEK DEDALOS, Center of Vocational Training Cyprus No 

EfVET Copenhagen North Denmark No 

EfVET SDE College Denmark No 

EfVET Koge Business College Denmark No 

EfVET Uddannelsescenter Holstebro  Denmark No 

EfVET Selandia CEU Denmark No 

EfVET Roskilde Tekniske Skole Denmark Yes 

EfVET Basic Health Care & Pedagogy College Denmark No 

EfVET CPH WEST Denmark No 

EfVET Technical Education Copenhagen Denmark Yes 

EfVET School of Oral Health Care Denmark No 

EfVET Centre for Vocational Education Lolland Falster Denmark No 

EfVET HK Privat  Denmark No 

EfVET SOSU Nord Denmark No 

EfVET Aalborg Business College Denmark Yes 

EfVET Copenhagen Technical College Denmark No 

EfVET EUC Syd Denmark No 

EfVET 
Danish Business and Technical Colleges 

Association Denmark No 

EfVET Bais Health Care College Fredericia Vejle Horsens Denmark No 

EfVET SOSU Sjælland Denmark No 

EfVET Social- og Sundhedsskolen Syd Denmark No 

EfVET TEC College Aalborg  Denmark Yes 

EfVET 
UC Diakonissestiftelsen, Social- og 

Sundhedsskolen Denmark No 

EfVET TietgenSkolen Denmark Yes 

EfVET College of Finnish Beauty Therapists Association Finland No 

EfVET Keuda Vocational College  Finland No 

EfVET Kainuu Vocational College  Finland No 

EfVET Edupoli  Finland Yes 

EfVET Salpaus Further Education  Finland No 

EfVET Adulta Institute for Further Education  Finland No 

EfVET South Carelia Vocational College Finland No 

EfVET Luovi Vocational College  Finland No 

EfVET Keskuspuisto vocational institute  Finland Yes 

EfVET Jarvenpaa Training Centre, Finnish Association Finland No 

EfVET Savo Vocational College Finland No 

EfVET Kokkola Business Institute  Finland No 

EfVET Jyväskylä Business College Finland Yes 

EfVET Vocational College Lappia  Finland No 

EfVET Centre for International Mobility CIMO Finland No 

EfVET Kiipula Foundation  Finland No 

EfVET Helsinki Business College Finland Yes 
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EfVET Hyria Education ltd Finland No 

EfVET Tours Langues  France No 

EfVET FBD Bildungspark Stuttgart Ludwigsburg  Germany No 

EfVET Ausbildungsverbund Oder-Spree  Germany No 

EfVET Förderverein Berufsbildende Schule Technik  Germany No 

EfVET Carl-Severing-Berufskolleg für Wirtschaft Germany No 

EfVET AEP - Akademie für Elektronisches Publizieren  Germany No 

EfVET Andreas Albert Schule  Germany No 

EfVET Accelerated Learning Systems Hellas Greece No 

EfVET KEK EEE Greece No 

EfVET 
CAREER ACADEMY - ECOLE European Centre of 

Open Learning & Education Greece No 

EfVET EUROTEAM KEK SA Greece No 

EfVET ANELIXIS Vocational Training Center Greece No 

EfVET Euro-Contact Business School  Hungary Yes 

EfVET Vocational College inf East Iceland  Iceland Yes 

EfVET 
Istituto Tecnico Statale Commerciale e per 

Programmatori "Amerigo Vespucci"  Italy No 

EfVET 
Instituto Techico per ragioneri-statale "Piero 

Calamandrei" Italy No 

EfVET CSCS - Centro Studi "Cultura Sviluppo"  Italy No 

EfVET Fondazione IARD  Italy No 

EfVET I.P.S.I.A "Meucci" - Progetto Integrazione  Italy No 

EfVET Manfred Ziewers Italy No 

EfVET County Carlow Vocational Education Committee  Ireland No 

EfVET Marijampole VET Centre  Lithuania No 

EfVET Kaunas Trade and Business School Lithuania Yes 

EfVET Vilnius Business College Lithuania Yes 

EfVET STAGE MALTA Malta No 

EfVET Associacao Nacional de Escolas Profissionais Portugal No 

EfVET Epral Escola Professional de Regiao Alentejo Portugal No 

EfVET 
ADEMINHO/Escola Profissional do Alto Minho 

Interior  Portugal No 

EfVET F.E.G.  Romania No 

EfVET The University of Pitesti  Romania No 

EfVET Intercollege IBS Romania No 

EfVET Kadikoy TIC. Mes Lisesi Turkey No 

EfVET Sisli Teknik ve Endüstri Meslek Lisesi Turkey No 

EfVET MARMARA PRIVATE EDUCATIONAL INSTITUTIONS Turkey No 

EfVET ITE/CECE  Spain No 

EfVET HETEL Spain No 

EfVET Ikaslan  Spain No 

EfVET Instituto Vasco de Cualificaciones  Spain No 

EfVET Bircham International University Spain No 

EfVET TKNIKA Spain No 

EfVET ESCOLA TECNICA PROFESSIONAL DEL CLOT Spain Yes 
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EfVET Sydskanska gymnasieforbundet  Sweden No 

EfVET Östsam Sweden No 

EfVET Blekinge Institute of Technology Sweden No 

EfVET 
Enskede Gard / Sthlm Hotel and Restaurants 

Schools Sweden No 

EfVET Aspero Kompetens Sweden Yes 

EfVET City of Göteborg, The Education Authority  Sweden No 

EfVET City of Stockholm, Education Administration Sweden No 

EfVET ROC West-Brabant  Netherlands No 

EfVET De Rooi Pannen Netherlands No 

EfVET ROC Mondriaan Netherlands No 

EfVET K.P.C. Groep Netherlands No 

EfVET ROC Midden Nederland Netherlands No 

EfVET ROC van Twente  Netherlands No 

EfVET ROC Zeeland Netherlands No 

EfVET ROC Aventus Netherlands No 

EfVET ROC van Amsterdam Netherlands No 

EfVET ID College  Netherlands Yes 

EfVET ROC De Leijgraaf  Netherlands  No 

EfVET Noorderpoort College  Netherlands Yes 

EfVET Deltion College  Netherlands No 

EfVET Landstede Netherlands No 

EfVET Horizon College  Netherlands Yes 

EfVET Nova College  Netherlands No 

EfVET ROC Eindhoven Netherlands Yes 

EfVET ROC Nijmegen Netherlands No 

EfVET AOC Clusius College  Netherlands Yes 

EfVET MBO Raad  Netherlands No 

EfVET ALFA College  Netherlands No 

EfVET CINOP  Netherlands No 

EfVET AOC Raad  Netherlands No 

EfVET Education and Competence Studies  Netherlands No 

EfVET Graafschap College Netherlands No 

EfVET Environet Netherlands No 

EfVET ROC Leiden Netherlands No 

EfVET Onbekend Netherlands No 

EfVET Landstede Netherlands No 

EfVET ROC Ter AA Netherlands No 

EfVET ROC Da Vinci College Netherlands No 

EfVET Hadsel TECHNICAL College Norway No 

EfVET Institute of PDE EP UME Ukraine No 

EfVET City College Brighton and Hove  UK No 

EfVET Norton Radstock College UK No 

EfVET Bournemouth & Poole College UK No 

EfVET Hopwood Hall College  UK No 
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EfVET Dudley College UK No 

EfVET Lewisham College UK No 

EfVET Preston College  UK No 

EfVET Weston College UK No 

EfVET Gorseinon College  UK No 

EfVET ECTARC UK No 

EfVET AOSEC - Association of South East Colleges  UK No 

EfVET Ayr College UK No 

EfVET City & Guilds UK No 

EfVET Concordia (YSV) ltd UK No 

EfVET Adastra Education UK No 

EfVET WALTHAM FOREST COLLEGE UK No 

EfVET 
Further Education Regional Research Network 

(FERRN) UK No 

Other 
62 Other Institutions ( EfVET, EAL Eramus 

Partners, FFE-Young Enterprise) Europe 
35 
answered 
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